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Racism in The Biggest Stores?  

Have you ever felt uncomfortable while shopping in a store just for things that people use 

daily? Some people have felt less than for years having to go out of their way just to stop places 

such as Walmart and CVS from keeping products such as Hair care products for people of color 

locked up. This can be very demoralizing and even emotionally damaging to the people who 

have had to deal with this. Stores claiming to have data on what they are talking about have yet 

to release any and seem semi hesitant.  People are starting to come forward about being followed 

around in stored and being victims of racial profiling and even going as far as sueing.  Walmart 

has claimed the heightened security on Black hair care products is going to be dealt with and as 

of now there is no physical barrier but many, many cameras have been put in place. Putting black 

hair care products locked away is a big issue of racial profiling on  a corporate scale, and it is not 

acceptable. Although dealt with in Walmart many other places still do this. Your skin color does 

not define who you are, racial profiling is flat out racism because you learn from living not being 

born with more or less melanin than another. 

 

A Walmart recently became a face of racial discrimination for locking Black hair care 

products .One women specifically complained about having to wait for an employee to open it, 

the store in Riverhead took items out of the locked case. The company has been the subject of 

similar complaints in Virginia and California, where a woman filed a lawsuit against it last year. 



Walmart initially defended its decision to lock up black hair care products at the Riverhead store, 

claiming it was data driven. The company's statement came after Patricia Fulford visited the 

Riverhead store last month for shampoo and found the product she needed in a locked glass case 

under a sign, “Multicultural Hair Care.”The products in the case ranged in price from 97 cents to 

$25.92,  Walmart customer Lauren Epps, who was recently shopping for a scarf for her hair at 

Walmart, told CBS that she found that all the multicultural hair care products were locked in 

glass cabinets when she visited a store in Denver. She described it as "ridiculous.""I'm not going 

to be shamed into thinking I'm a criminal for just wanting to get a scarf.  Busayo Yusuff, a 

28-year-old Black Londoner, enjoys shopping at luxury retail stores, but after experiencing 

discrimination and racial profiling, he says he feels less inclined to return. “I have been followed 

around shops. Sales assistants are reluctant to get items out in my size.” This is another example 

of how people have to be humiliated while trying to get something nice for themselves. 

 

It causes people stress and mental trauma having to feel like they've done something 

wrong when shopping for everyday hair care products. Thirty-two-year-old Black New Yorker 

James P. Alexander says, “I’ve always found shopping in stores really uncomfortable. I’ve been 

shopping in stores before and had to wait until sales staff dealt with all the white or Asian 

customers before they would speak to me.”Black Americans report experiencing negative 

treatment more than any other racial group, according to data released today from a Gallup 

survey. Roughly one in five Black Americans say they have experienced people treating them 

with less courtesy (22 per cent) and respect (20 percent) than others. Fourteen percent of Black 

adults report that they have received worse service than other people at retailers or restaurants, 

compared with four per cent of Asian adults, four per cent of Hispanic adults and two per cent of 



white adults, Gallup found. And yet Black shoppers represent a major customer base with 

growing influence: Black buying power in the US was $1.4 trillion in 2019, and is slated to grow 

to $1.8 trillion by 2024, according to Nielsen, outpacing growth in white spending. 

In conclusion this is systemic racism in a non violent but still effective and harmful way, 

Although Walmart has stopped the practice of locking items up the employees and camera 

placement in stores is outrageous.  Racial profiling can be seen all through out the world and 

should be called out when seen. 
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